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Thematic trends in event management research

Introduction

The study of event management is a relatively recent phenomenon, and the field has seen rapid
change in research focus. The fact that a special issue of the International Journal of
Contemporary Hospitality Management (IJCHM) has been reserved for contemporary issues in
events, festivals, and destination management is an indication of the increased interest in
research in the event management field. This suggests that as the event management field has
grown, research approaches and locations have become more diverse as diverse approaches and
methods are encouraged in the early developmental stages of the area (Ballantyne et al., 2009).
As the variety of research topics has grown over the past few decades, review papers on event
management research (e.g., Getz and Page, 2016; Kim et al., 2013; Lee and Back, 2005; Mair,
2012; Mair and Whitford, 2013; Yoo and Weber, 2005) have not only addressed theoretical and
practical themes, but suggested other valuable research areas. Using the priceless contributions
of these scholars, Kim et al. (2013) recommended further reviews of articles published in

journals focused on event management.

Scholars often attempt to determine progress in their fields or disciplines using content analysis
of articles in academic journals. In hospitality and tourism (H&T), several scholars have
examined published research to assess the development and future direction in their fields or
disciplines (e.g., Crawford-Welch and McCleary, 1992; Grazer and Stiff, 1987; Reid and
Andereck, 1989). For example, recently published special issues of the IJCHM, “Progress in
hospitality research” and, in 2004, the International Journal of Hospitality Management (IJHM)

with its “2003 Review Issue” included research trends in specific themes like operation, human
1
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research, or marketing research in H&T. Examining the changes in research themes provides
insight into the growth and development of research in the field, as well as highlighting areas
that require further investigation (Ballantyne ef al., 2009). An examination of past research in a
field reveals current boundaries and research practices and techniques as well as advances in

research methods in the field (Baloglu and Assante, 1999).

Researchers (e.g., Krippendorff, 2004; Lombard et al., 2002) have suggested that a coding
instrument for a thematic study, or coding categories, would make such a study more credible by
reporting both the procedure used in the review and acceptable indices. Given these research
streams and recommendations, this study contributes to the literature by identifying thematic
evolvement in event management research. The thematic analysis in this study will extend
previous analyses of the evolution of event management research to incorporate a range of
journals that have become increasingly influential in event management as well as tracking the

rise and fall in popularity of various research topics and approaches.

In previous review papers on event management, data collection has relied on computer database
searches (e.g., EBSCOhost Research Database, ProQuest, and Google Scholar) with selected key
words to identify relevant research. Identifying event management papers using search engines
may, however, omit a number of relevant articles published in journals that actually focus on
events. Review papers of event management studies (e.g., Getz, 2010; Getz and Page, 2016; Lee

and Back, 2005; Mair, 2012; Mair and Whitford, 2013; Yoo and Weber, 2005) have contributed
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to the literature by providing in-depth insight into research trends. This paper expands on these

reviews by using a variety of comparisons and presenting different index measures.

With rigorous categorization of research themes, research outcomes reveal changes in themes
among researchers during different periods (1998-2003, 2004-2008, and 2009-2013). Event
studies evolved and incorporated a variety of perspectives from other disciplines (Getz, 2010,
2012; Getz and Page, 2016), so our research strengthens existing reviews of the literature by
comparing research themes in a time series and in two different research fields: H&T and events.
To achieve the purpose of this study, the authors followed specific procedures. First, we
developed a reliable coding instrument based on discussions in previous review papers. Second,
we coded research themes of event management-related papers published in both event
management journals and H&T journals. Third, we investigated theme trends in the entire body
of the event management research and compared differences in research themes between the
event management journals and the H&T journals. Finally, we discussed the contributions of this

study and provided suggestions for future researchers.

Literature review

A growing number of tourism organizations have planned and held events like local product
festivals, community fairs, or sporting events to attract residents and travelers (Carlsen et al.,
2000; Getz, 2005; Getz, 2008; Jones, 2012) and bring economic and social benefits to
communities. An event has been defined as a planned occasion or activity such as a social

gathering (Merriam Webster Online, n.d.) or an activity that is planned for a special purpose and
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usually involves a lot of people, a meeting, party, trade show, or conference (Cambridge
Dictionaries Online, n.d.). Events and meetings, however, were not recognized as separate from
leisure, tourism, or recreation until the mid-1970s, and few articles were published on event
management (Formica, 1998). The growth of events and festivals in recent decades has led
researchers to investigate the phenomenon and outcomes of these events. The 2010 IJHM
publication, “Special issue on Event Studies”, shows the rising interest and the diverse topics in
event management. Academic research evolved to include a variety of themes and the amount of
event, festival, and convention management (event management hereafter) research has grown
substantially in recent years (Getz, 2012; Getz and Page, 2016; Kim et al., 2013; Mair and
Whitford, 2013). Although initial research interests primarily involved the economic impact of
festival and events (Formica, 1998), research themes have expanded rapidly to areas like
planning, management/operation, and visitor behavior (Mair and Whitford, 2013). Theoretical
approaches in multiple disciplines like anthropology, management, and psychology have
expanded the diversity of viewpoints on events (Getz, 2012). The recent rapid growth in volume
of planned events and event tourism revealed a need to review significant themes and extract
future research topics to guide other event scholars (Getz and Page, 2016). This research review
by Getz and Page covered event tourism in event studies, reported the significant development of

event tourism, and organized main research themes and future research agendas.

Review articles may identify emerging topics and priorities for future studies by indicating gaps
in the literature as Getz (2010) did in explicating the perspectives of researchers and assessing
major themes leading the research flow. A handful of research studies have reviewed event,

festival, meeting, and convention related research (Getz, 2012; Getz and Page, 2016; Kim et al.,
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2013; Lee and Back, 2005; Mair, 2012; Yoo and Weber, 2005). Yoo and Weber (2005) used
content analysis to investigate progress in convention tourism research and identify research
trends over time. They discussed subject areas, nature of research, statistical techniques, and
regional focuses of 115 convention management papers published in 14 leading H&T academic
journals over a 2l1-year period. The results showed that marketing was most frequently
researched, the number of empirical articles using statistical analyses increased over time,
descriptive statistics were most frequently used, and North America was a dominant research

focus.

Lee and Back (2005) used content analysis on 137 convention research articles published in
major H&T journals from 1990 to 2003 to identify trends in nature of article, research design,
statistical technique, research focus, and functional area. They noted that the number of articles
using sophisticated quantitative research techniques like multi-variate analysis increased across
the years. Several topics, such as association site selection processes, destination marketing, and
the economic impact of convention activities, have drawn considerable attention. More recently,
Mair (2012) examined journal articles published from 2000 to 2009 on business events. A total
of eight research focuses (meeting planners, meeting suppliers, attendees, destination, industry
general, research reviews, meeting planners, and types of meeting) were identified among
articles published in 10 different journals. The study also found 13 unique research subthemes,
indicating not only that site selection and evaluation processes were popular topics, but also that
social and environmental effects of business events, issues of climate change, and incentive

travel had seldom been explored in detail.
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In addition, Mair and Whitford (2013) examined the opinions of 33 academic events experts on
topics and themes in event and festival research. The authors argued that definitions of events,
logistics, and staging have been broadly researched but the literature lacks research on the socio-
cultural and environmental impact of events and public policy. Kim et al. (2013) reviewed 178
event-related articles published between 1980 and 2010 in three leading journals: Annals of
Tourism Research, Journal of Travel Research, and Tourism Management. Content analysis
showed that the number of event studies has increased dramatically since 2000, while subject
areas have become more diverse. However, the authors commented that these articles focused on
a limited number of topics. The results showed that event impact was most frequently researched
across all tourism journals, followed by event administration, motivation, and perception. In
addition, they found that all three tourism journals focused more on organizing events instead of
individual behavioral or psychological factors, although the subjects addressed in each tourism
journal differ according to the aims and scope of the journal. Kim ez al. (2013) was the first study
to address intercoder reliability as an issue in review articles of event management research,
reporting the level of intercoder reliability was relatively lower than levels suggested in other
research (Krippendorff, 2012; Lombard et al., 2002; Perreault and Leigh, 1989). Most recently,
Getz and Page (2016) compiled a study of research related to event tourism with multiple
perspectives (e.g., epistemology or ontology) in a comprehensive review. Various types of event
tourism (e.g., business, festival/cultural, entertainment and sports) and scopes of event research
were structured to follow the development of event management studies. The authors tracked
significant research pieces from different periods since 1980 and identified core trends leading to
“the event management body of knowledge” (p. 597). The major research themes were

categorized as event tourism experiences and meanings, antecedents on event tourism, planning
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and managing event tourism, dynamic processes (spatial, temporal, policy and knowledge
creation), and economic/socio-cultural/environmental impacts. The study also helped reveal

future research directions in each research category.
<< Insert Table 1 >>

Table 1 summarizes the themes identified in the literature. It shows several main themes (impact,
planning, factors, operations, marketing, and experience) seem to be frequent topics of research,
but also reveals emerging and minor topics (e.g., human resources, event evaluation, planning,
education, industry trends, research trends, and technology) have contributed to a growing body
of event management research. This is consistent with what other reviews of H&T management

show (Ryan, 2015; Tsang and Hsu, 2011).

Methods
Data collection

We first collected research papers published in academic journals focused on events and H&T
research. The coding instrument was developed using existing thematic review papers. A total of
592 research papers published from 1998 to 2013 were collected from four event focused
journals: Journal of Convention and Event Tourism, Event Management, International Journal
of Event and Festival Management, and International Journal of Event Management Research.
A total of 106 event management-themed papers published from 1998 to 2013 in the
International Journal of Contemporary Hospitality Management, Annals of Tourism Research,
International Journal of Hospitality Management, Journal of Hospitality & Tourism Research,

Journal of Travel Research, and Tourism Management were also collected using search engines
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from individual journals. The data were collected from leading H&T journals and event focused
academic journals, as suggested by Kim et al. (2013), to compare the characteristics of research

theme trends between the two areas.

Only full length articles were collected, so editorials, short notes, or book reviews were excluded.
Key words used for data collection in H&T journals included event, meeting, convention,
festival, Olympic, and exhibition. Note that Festival Management & Event Tourism changed its
name to Event Management and has been published since 1993. However, only articles from
1998 and later were available at the time of data collection in 2014. Note also no articles were
published in 1999 when Festival Management & Event Tourism transitioned to Event
Management. Articles from event focused journals in the final data set covered 15 years of

publication.

An independent research assistant copied and pasted information into Microsoft Excel
spreadsheets to build a coding book with attributes of title, publication year, journal name,
volume and issue number, abstract, and paper type. Authors screened the coding book and

confirmed the accuracy of the content in the data sheets.

Coding procedure

Two coders, both authors of this study, who have worked, taught, or researched event

management for the last 10 years, independently assessed the research topics of abstracts using
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the coding book with paper titles, abstracts, and key words from all 698 articles (event themed
journals: 592 and H&T journals: 106). Authors coded one theme for each article out of nine
theme categories: Destination, Management, Marketing, Human Resources, Evaluation,
Planning, Education, Trends, and Technology. If the category could not be identified using only
the abstract, a coder read the full article. Although the full coding analysis showed substantial
agreement between the coders, 82 sample articles ended up in different categories. According to
existing recommendations on calculating and presenting an intercoder reliability index (e.g.,
Krippendorff, 2004, 2012; Lombard et al., 2002), authors completed the coding analysis using
abstracts of collected papers and presented intercoder reliability indicators. Using the
recommendation of Lombard et al. (2002), coders reconciled any disagreements on category. In

the end, all 698 research papers were reconciled and used for thematic analysis.

Results
Themes for coding

Selected review papers (e.g., Getz, 2010; Getz and Page, 2016; Kim ef al., 2013; Lee and Back,
2005; Mair, 2012; Yoo and Weber, 2005) helped identify themes in event management research
for the coding instrument. Authors met three times to discuss general patterns and topics in those
review papers. Based on these research themes, the first coding instrument included 10
categories. A pretest with 100 random samples found similarity between two categories
(planning and site selection) of the initial coding instrument. Thus, the coders reduced the
number of categories to nine. The modified nine-category instrument was used for full coding

analysis (Figure 1).
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<<Insert Figure 1>>
Reporting intercoder reliability

Thematic coding research should report appropriate reliability indicator(s) to ensure the
credibility of the coding analysis (Krippendorff, 2012; Lombard et al., 2002). This study used
three major intercoder reliability indices (e.g., Scott’s pi, Cohen’s kappa, and Krippendorff’s
alpha) as well as percentage agreement (Lombard et al., 2002). ReCal2
(http://dfreelon.org/utils/recalfront/recal2), an online statistical program was used to calculate the

intercoder reliability indices (Freelon, 2010).

Intercoder reliability indices were reported for the initial full coding analysis. Percentage
agreement was 86.8%, and all three intercoder reliability coefficients, Scott’s pi (Scott, 1955),
Cohen’s kappa (Cohen, 1960, 1968), and Krippendorff’s alpha, were .838 in the full coding
analysis of the 698 research articles before the reconciliation process. The results show that
intercoder reliability of the coding instrument to categorize event management topics is
satisfactory, using acceptable levels from previous research (Krippendorff, 2012; Lombard ef al.,
2002). Lombard et al. (2002) concluded that a reliability index higher than .9 is always
acceptable, and .8 or higher is suitable in most situations. Krippendorff (2012) also noted that
Krippendorff’s alpha coefficient required a level of at least .8 to guarantee fair reliability. The

coding instrument thus showed solid credibility even before reconciliation (Krippendorft, 2012).

Thematic analysis for all data

10
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Thematic analysis of 698 articles was conducted to investigate trends in themes in event
management research. During this entire period, the most popular research topic was Marketing
(28.5%). Destination (21.5%) and Management (20.3%) have also been substantially explored.
Researchers have also investigated Trends (7.2%), Planning (6.6%), Evaluation (5.2%), and
Technology (4.4%). Education (2.6%) and HR (3.7%) have attracted far less attention among

researchers.

This study divided all data from the entire period into three terms: 1998 and 2000-2003 (5 years,
1998-2003 hereafter), 2004-2008 (5 years), and 2009-2013 (5 years). Note that the first period
includes six years (1998-2004) because no articles were published in 1999 as mentioned in the
methods section. That is, each period includes 5 years’ worth of published articles. The most
popular research themes differed across terms. In 1998-2003, research on both Marketing (24.0%)
and Destination (22.7%) was the most popular (Table 2 and Figure 2). Interestingly, research on
Trends (8.0%) and Technology (8.0%) was more common than other small categories in this
early period. According to review papers published during this early term, new technologies like

the Internet, websites, and virtual systems had caught the attention of researchers.

Although studies on Destination (24.6%) or Management (22.8%) continued in 2004-2008, three
major research themes emerged. Market segmentation based on visitor characteristics and
motivation to participate in an event was one common research theme during this term. Most
recently (2009-2013), the theme of Marketing (35.3%) has become a significant leader among

overall trends in event management research for all journals in event management and H&T

11

© Emerald Group Publishing Limited
This is a pre-print of a paper and is subject to change before publication. This pre-print is made available with the understandingia.com
that it will not be reproduced or stored in a retrieval system without the permission of Emerald Group Publishing Limited.



Downloaded by University of Newcastle At 16:53 13 February 2017 (PT)

research. The diverse effects of newly emerging events like trade fairs or conventions were
frequently investigated, and the relationships between resident attitudes and social effects of
events were often published in event-focused journals. The flows in the popularity of topics are
visualized in Figure 2 to show further details in research trends. Even though three major themes
dominated event management studies, the proportion of each theme fluctuated widely in

different terms within the period.

<< Insert Table 2 >>

<< Insert Figure 2 >>

Research themes differences in event management journals and H&T journals

Our study also explored differences in themes of papers published in the four event-focused
journals versus H&T journals (Table 3 and Figure 3). Increasingly, papers published in both
types of journal show the growth of event management research. More papers were published in
the event management journals during each period (128 = 178 > 286 papers). H&T research

journals, however, have also been publishing more event management papers (22 = 33 - 51

papers).

With a growing number of papers on these three major themes in event management focused
journals (total percentages of Marketing, Destination, and Management: 60.9% > 65.7% —>
72.4%), the H&T journals have also published papers on these same three major themes,
although less frequently, during the same 15 years (95.5% = 81.8% —> 80.4%). Another notable

finding is that the number of papers with the Marketing theme have grown (20.3% - 20.8% >

12
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35.7%) in the event management journals, while research papers on Management have become

more frequently published (13.6% = 21.2% - 31.4%) in the H&T journals.
<< Insert Table 3 >>

<< Insert Figure 3 >>

In event management journals, research papers on Marketing (27.9%) have been published the
most frequently, followed by Destination (20.4%) and Management (19.6%) during this 15-year
period. Among other research themes, Education (3.0%) and HR (4.2%) papers have been less
frequently published. Moreover, although the three major themes have continuously dominated

research trends, six minor themes have also seen steady publication during all periods.

Just as in event management journals, three research themes, Marketing (32.1%), Destination
(27.4%), and Management (24.5%), have seen extensive publication in the H&T journals during
the same 15-year period (1998-2013). These three themes accounted for 95.5% of all event
management themes from 1998 to 2003. Studies on Marketing and Destination have significant
decreased, but papers on Management have become more numerous (13.6% = 21.2% > 31.4%).
Research on Education or Technology was not identified in the H&T journals during the entire

15-year period.

Conclusions

13
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Since event management has begun received increased attention from researchers, research
review papers have suggested research topics that have become increasingly popular, thus
providing valuable direction to future researchers (e.g., Getz, 2005; Getz, 2010; Getz and Page,
2016; Kim et al., 2013; Lee and Back, 2005; Mair, 2012; Mair and Whitford, 2013; Yoo and
Weber, 2005). Even so, Getz (2012) recommended expanding the discussion of detailed analysis
approaches. Accordingly, we suggest that reviewing research trends in event studies be expanded
through thematic analysis. Our results here show accelerating growth in event studies, which
many other researchers have mentioned (e.g., Getz and Page, 2016). In addition, this study
classified nine research themes based on previous reviews and identified three research themes

(Marketing, Management, and Destination) that have dominated the event research field.

Compared to the H&T journals, event management journals have contributed more diversity to
event management research (HR, Evaluation, Planning, Education, Trends, and Technology).
H&T journals, on the other hand, revealed three major research themes (Marketing - 32.1%,
Destination - 27.4% and Management - 24.5%), with no papers on Education or Technology. As
more events are scheduled, evaluating the impact or value of planning events becomes a crucial
research area (Carlsen et al., 2000; Getz and Page, 2016), as is using information technology in
event management and H&T (Mair, 2012; Ryan, 2015). H&T journals may want to consider

publishing more event management research papers that focus on technology.

Second, this research captured the popularity of research themes across different periods and

distinct research realms (event management journals versus H&T journals). Over the entire 15-

14
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year period (1998-2013), three major themes (Destination, Management, and Marketing) account
for approximately 70% of all research papers published in event management. As in previous
review papers in event management, we found that research on diverse effects of events (e.g.,
economic or social impacts on community), management issues (e.g., finance management and
strategy development), and visitor behavior (e.g., motivation and antecedents of event visitor
satisfaction or revisit intention) have dominated the research, although the popularity of each
research theme has changed significantly over time. Marketing as a topic for research has grown
especially rapidly in recent years. This pattern confirms what previous reviews of the literature
show. Compared with early review papers (Lee and Back, 2005; Yoo and Weber, 2005), for
example, recent review papers have emphasized the importance of studies on evaluating
satisfaction, service, and attendee decision-making processes (Kim et al., 2013; Mair and
Whitford, 2013). Getz (2012) argued that visitor experiences are essential research themes in
event management, and Yoo et al. (2011) also stressed the need for more research on customer
behavior. Getz (2010) examined the major themes in festival research papers published up until
2009, finding that research on planning/managing events, outcomes/impacts of events, and
experiences/meanings had been further explored. However, our results show changes in research
trends after 2009. Note that the research theme of Marketing, including event visitor experiences,
has grown steeply. In 2016, Getz and Page indicated that researching visitor experiences and
meanings in event tourism was a rising topic although investigating antecedents of event tourism
(e.g., motivation or benefit of events) was also a significant leading research theme. In other
papers in 2010 and 2012, Getz identified visitor experience and meaning as significant in event

studies.

15
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Theoretical Implication

This research has expanded on previous research by addressing several points. First, we analyzed
event-themed research papers published in two research realms (event management focused
journals as well as H&T journals). Previously, review papers have confined themselves to
limited research areas (e.g., event management papers published in H&T journals), specific
themes, or specific research methods. For example, Tkaczynski and Rundle-Thiele (2011)
reviewed 120 research papers to investigate major methods and approaches in event market
segmentation research. Even in the H&T research field, most review papers have focused on
specific research themes like entrepreneurship research (Li, 2008) or hospitality marketing
research (Line and Runyan, 2012). To better understand the evolution of event management
studies, a more holistic view is needed in review papers. Given that more papers with various
purposes have been published in diverse disciplines, future researchers will find valuable
information in reviews that compile event management studies in a variety of research fields like

sports or leisure studies and that compare core research themes and research directions.

Most importantly, this paper improved the credibility of thematic analysis by developing a
coding instrument for research themes and by reporting intercoder reliability. Park and Park
(2015) claimed that reporting appropriate reliability in content analysis became a critical issue in
H&T research. This study presents a detailed process for thematic coding to achieve the study
goal, developing a reliable thematic coding instrument for event management research. This
contribution is significant, in that content analysis (i.e., thematic coding analysis) has long been
challenged to demonstrate reliability (Rust and Cooil, 1994) in H&T as well as event

management research. Intercoder reliability scales have been used as indicators of the extent to
16
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which independent coders reach the same conclusion (Lombard et al., 2002). This study presents
credible research themes in thematic research, which has not been done in previous review
papers, by using an intercoder reliability test for developing a coding instrument and reporting an
appropriate reliability level of the coding instrument. The percentage agreement and three
intercoder reliability indices of the final instrument in this study showed statistically credible
levels. The authors hope to encourage further discussion among researchers who want to conduct

review studies using an appropriate reliability index and coding process.

Practical Implication

The study results provide valuable implications for various readers, among them graduate
students, research faculty, administrators, and event managers. This study should inspire
hospitality and tourism researchers to focus on newly emerging research areas through
understanding thematic trends. Getz (2012) suggested that event management needs to develop
and expand, diversifying research themes and theories, and Getz and Page (2016) suggest more
scholarly attention for special interest events. For example, event researchers and journal editors
may want to emphasize minor but important research themes like HR, Evaluation, Planning,
Education, Trends, and Technology in part, as this study shows, these themes have attracted less
attention. Researchers interested in these minor but significant themes may seek out target
journals that show interest in these trends, and readers will also seek out journals who publish on
emerging or under-researched topics. Our results may thus serve as a guide for journal editorial

teams in directing publications choices of their journals.
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In addition, this paper presented a transparent process of coding and thematic analysis by
suggesting ways to present thematic analysis in future studies. Researchers may be aware of the
process of writing the papers, but reviewers for these papers may want to put more emphasis on
critical methodological issues. The online software, ReCal2, was introduced and used in this
study to calculate reliability indices. This new online software helps scholars to relatively easily

obtain reliability indices for free.

The authors hope event scholars will further discuss different views and opinions on
methodological issues in event management research. Our study found trends in event
management research, and researchers and journal editors may want to revisit themes no longer
actively being researched and published but have important areas for further exploration.
Because event marketing has been heavily published in recent years, we recommend expanding

event research by diversifying using other themes.

Limitations and Future Research

As with most studies, we must address limitations and provide suggestions to future researchers.
Although we see an ongoing need to consider the ontology of event/festival studies, we coded
and analyzed only research themes in published papers in journals. Future studies may be able to
use approaches like epistemology and ontology, as previous review papers have done, to identify
other research trends in the literature (e.g., Getz, 2008; Getz, 2012; Getz and Page, 2016). The
data in this study was collected from H&T and event management academic journals as

suggested by Kim et al. (2013), collecting only accessible articles published in these journals,
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which may limit the variety of research themes. Themes identified in the six leading H&T
journals may be cautiously generalized to all hospitality and tourism academic endeavors. Future
studies may want to consider content analysis research that includes other journals in areas like
business, leisure, sports, or anthropology. Eventually, examining research articles published in
multi-disciplinary journals may provide a better snapshot of the broad range of event
management research themes. Researchers may also want to consider the results of this particular
thematic analysis in exploring topics for future research. Examining diverse methods or
perspectives of interdisciplinary studies for significant emerging themes should always be
encouraged, as Getz (2012) suggested. Further, examining trends related to type of event (e.g.,
business events, sport events, festivals) during different periods may allow researchers and

practitioners to provide an overview of the evolving nature of events.

Appendix 1

Upon the guest editor’s suggestion, this study updated the research trends for 2014 and 2015
using the same thematic analysis procedure that appeared in the manuscript. A total of 177
papers (145 in event focused journals and 32 in H&T journals) was collected and coded.
Intercoder reliability indices after the initial coding indicate very high reliability (Percent
Agreement = 97.7%; Scott’s Pi = .971; Cohen’s Kappa = .971; Krippendorff’s Alpha = .972).
Four discrepancies in the coded papers were resolved by reconciliation between coders.
“Destination,” “Management,” and “Marketing” themes continue to be frequently researched,
and papers on the theme “Marketing” (34.46%) were the most frequently published type of

studies in both event journals and H&T journals although event focused journals have also
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focused on “Management” (22.07%) while H&T journals have published more papers on

“Destination” (31.25%).

<< Insert Table A1 >>

The updated thematic analysis on event research topics show consistent trends and distinctive
updates in research during 2014 and 2015 (Table Al). Research themes in 2014 and 2015 were
very similar to the thematic trends from 2009 to 2013. We suggest that future researchers keep
updated on the research themes of papers because monitoring changes in research themes can

help event scholars develop a useful vision for future research.
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Table 1. Themes identified in the previous event management reviews

Lee and Back (2005 Yooand g 2010 Mair (2012 Km? “ Gewand Page
ee and Back ( ) Weber (2005) etz ( ) air ( ) al. (2016)
(2013)

¢ Destination marketing and e Administrati e Experience e Evaluation of e Admini e Event tourism
CVB operations on or s and satisfaction, services/ stration/ experiences

o Hotel meeting sales and strategy meanings destinations strategy and meanings
operations e Operations e Antecedent e Technology e Researc e Antecedents

o Convention center e Marketing s o Other areas (law, h/devel on event
development and e Human ¢ Outcomes government, etc.) opment tourism
operations resources and the o Attendee decision- e Finance e Planning and

e Other meeting venues e Research impacted making e Control managing

e Meeting planning and ¢ Planning process/factors /operati event tourism
(budgeting, scheduling, development and e Site selection process on ¢ Dynamic
planners’ role) ¢ Finance managing e Trends and issues and @ Marketi processes

e Site-selection process Economy events the future of the ng (spatial,
(attributes, factors, and o Festival industry ¢ HR temporal,
criteria) experience e Destination e Other policy,

e Planners' evaluation of design marketing/CVB knowledge
meeting services and themes operations creation) in
destinations e Patterns e Convention center event tourism

e Meeting participation and development/operatio e Economic
process (factors) processes ns effects of

e Trends, issues, and the ¢ Hotel meeting events
future of industry sales/operations e Social and
(forecasting) e Meeting planning 9ultura1

e International meeting (budgets, schedules, impacts of
market etc.) event tourism

e Economic (socio-
economic) impact

e Advances in technology

e Education (college
curriculum)

o Other areas (law, labor,
government)

e Other meeting venues
e Destination image
e Economic impact

e Environmenta
I outcomes of
event tourism
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Table II. Frequencies of research themes of all event-themed papers

Journal/Theme Categories Total 1998-2003 2004-2008 2009-2013
Event Journals + H&T Journals 698 150 211 337
Destination 150 21.49% 34 22.67% 52 24.64% 64 18.99%
Management 142 20.34% 29 19.33% 48 22.75% 65 19.29%
Marketing 199 28.51% 36 24.00% 44 20.85% 119 35.31%
HR 26 3.72% 3 2.00% 8 3.79% 15 4.45%
Evaluation 36 5.16% 6.00% 10 4.74% 17 5.04%
Planning 46 6.59% 11 7.33% 19 9.00% 16 4.75%
Education 18 2.58% 4 2.67% 7 3.32% 7 2.08%
Trends 50 7.16% 12 8.00% 15 7.11% 23 6.82%
Technology 31 4.44% 12 8.00% 8 3.79% 11 3.26%
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Table III. Frequencies of research themes in event journals and H&T journals

Journal/Theme Categories Total 1998-2003 2004-2008 2009-2013
Event Journals 592 128 178 286
Destination 121 20.44% 26 20.31% 39 2191% 56  19.58%
Management 116 19.59% 26  20.31% 41  23.03% 49  17.13%
Marketing 165 27.87% 26 20.31% 37 20.79% 102 35.66%
HR 25 4.22% 3 2.34% 8 4.49% 14 4.90%
Evaluation 30 5.07% 8 6.25% 9 5.06% 13 4.55%
Planning 41 6.93% 11 8.59% 18 10.11% 12 4.20%
Education 18 3.04% 4 3.13% 7 3.93% 7 2.45%
Trends 45 7.60% 12 9.38% 11 6.18% 22 7.69%
Technology 31 5.24% 12 9.38% 8 4.49% 11 3.85%
H&T Journals 106 22 33 51
Destination 29 27.36% 8  36.36% 13 39.39% 8 15.69%
Management 26 24.53% 3 13.64% 7 21.21% 16  31.37%
Marketing 34 32.08% 10 45.45% 7 21.21% 17 33.33%
HR 1 0.94% 0 0.00% 0 0.00% 1 1.96%
Evaluation 6 5.66% 1 4.55% 1 3.03% 4 7.84%
Planning 5 4.72% 0 0.00% 1 3.03% 4 7.84%
Education 0 0.00% 0 0.00% 0 0.00% 0 0.00%
Trends 5 4.72% 0 0.00% 4 12.12% 1 1.96%
Technology 0 0.00% 0 0.00% 0 0.00% 0 0.00%
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Table Al. Frequencies of research themes in event journals and H&T journals (2014-2015)

Theme Categories Total H&T Journals H&T Journals
177 145 32
Destination 34 19.21% 24 16.55% 10 31.25%
Management 35 19.77% 32 22.07% 3 9.38%
Marketing 61 34.46% 50 34.48% 11 34.38%
HR 13 7.34% 11 7.59% 2 6.25%
Evaluation 6 3.39% 5 3.45% 1 3.13%
Planning 9 5.08% 7 4.83% 2 6.25%
Education 4 2.26% 4 2.76% 0 0.00%
Trends 8 4.52% 7 4.83% 1 3.13%
Technology 7 3.95% 5 3.45% 2 6.25%
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Figure 1. Nine themes identified for coding instrument
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Figure 2. Research trends of all event-themed papers

= Destination

® Management

= Marketing

= HR
Evaluation

H Planning

= Education

u Trends

# Technology

1998-2003 2004-2008 2009-2013

E
o
&
)
2
4
3
3
<
o
5
=z
5
2
‘D
o
2
=
o
)
B
g
=
g
[a]

© Emerald Grbgp_Publishing Limited
This is a pre-print of a paper and is subject to change before publication. This pre-print is made available with the understanding|g.com
that it will not be reproduced or stored in a retrieval system without the permission of Emerald Group Publishing Limited.


http://www.emeraldinsight.com/action/showImage?doi=10.1108/IJCHM-09-2015-0521&iName=master.img-064.jpg&w=450&h=198
http://www.emeraldinsight.com/action/showImage?doi=10.1108/IJCHM-09-2015-0521&iName=master.img-064.jpg&w=450&h=198
http://www.emeraldinsight.com/action/showImage?doi=10.1108/IJCHM-09-2015-0521&iName=master.img-064.jpg&w=450&h=198
http://www.emeraldinsight.com/action/showImage?doi=10.1108/IJCHM-09-2015-0521&iName=master.img-064.jpg&w=450&h=198
http://www.emeraldinsight.com/action/showImage?doi=10.1108/IJCHM-09-2015-0521&iName=master.img-064.jpg&w=450&h=198
http://www.emeraldinsight.com/action/showImage?doi=10.1108/IJCHM-09-2015-0521&iName=master.img-064.jpg&w=450&h=198

Figure 3. Research trends in event journals and H&T journals
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